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METHODOLOGY

The AFC Big Supporters Survey 2018 is one of the
largest fans surveys commissioned by the
Inverness Reds Aberdeen FC Supporters Club.

The survey took place between 6 August 2018
and 30 September 2018 and was promoted via
social media (Facebook and Twitter) and online
via the Inverness Reds website.

We wanted to engage with supporters and canvas
their opinions on a range of Aberdeen FC related
topics from the match day experience to the
AberDNA membership scheme.

Fans were invited to take part in the survey
through an online web form. In total 456 fans
participated which is a fairly healthy response in
relation to comparative Scottish surveys.

The survey covered ten subject matters:

SUPPORTER DEMOGRAPHICS

1. Demographics

The average supporter, by most popular answers
who participated in the survey was:

2. Matchday attendance
3. Expectations
4. Rules and regulation of the game
5. Football and the media
6. Investment
7. AberDNA and Season Tickets
8. Kingsford Stadium
9. Aberdeen FC Supporters Club
10. AFC in the Community
There were some questions that were optional
and some that were mandatory.

•

Male

•

Aged 36-45

•

Married or with a partner

•

With children

•

In full-time employment

MATCHDAY ATTENDANCE
The average fan surveyed attended 21-25 games
per season.
Continued on page 3 //

456 respondents replied to the AFC Big Supporters Survey 2018 who responded via
Twitter, Facebook and online via the Inverness Reds website
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MATCHDAY ATTENDANCE
We have a very loyal support, with 99.8% of fans
surveyed supporting the club for more than two
years. However, that may point to an issue in
attracting ‘new’ fans to the supporters base. A
total of 191 supporters that completed the survey
were aged 0-15, so this may suggest that there
needs to be an assessment how we attract new
young supporters to the club.
The three most popular reasons for not attending
matches were in most part to family or work
commitments:
1. Family commitments (41%)
2. Work commitments (40.6%)
3. Travel costs (31.4%)
Kick-off times (22.1%), ticket cost (18.6%) and
ticket availability (10.5%) then followed. The latter
featuring highly likely due to the introduction of
the loyalty points system and the cut of ticket
allocations at some away games based on the
comments received.
Most respondents consider their matchday
experience at Pittodrie rated at average or above
average, however of note across the matchday
experience responses, the stadium atmosphere
was rated lowest across very poor to average
rating of 87.9% in total against a higher average
to excellent rating of 93.2% at away matches.
The survey provided generally positive responses
at Pittodrie across cleanliness, view from your seat,
ease of access and condition of the matchday
pitch.

EXPECTATIONS
The survey took into account across the three
major tournaments in Scottish football, namely the
Scottish Premiership, Scottish Cup and Scottish
League Cup and the two European tournaments,
the UEFA Champions and Europa Leagues.
81.1% of respondents don’t expect the Dons to
win the Scottish Premiership, however 91.7% of
supporters expect to be fighting in the top three
of the league with 98.5% expecting a top six finish
for the club.
3.1% of respondents would like the Dons to
qualify for the UEFA Champions League against
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96.9% who see the UEFA Europa League as a
more realistic prospect.
59.9% of respondents would expect the club to
qualify past the qualifying stages of the UEFA
Europa League with 34% saying they’d not expect
progression past the qualifying stages of the
same competition.
1.1% (5 people) see us in the UEFA Champions
League Final!

RULES AND REGULATIONS
Technology was embraced within the responses
on rules and regulations, and with the
introduction of goal-line technology and the
Video Assistant Referee (VAR) at the World Cup in
Russia this year reflected in responses to the
survey.
82.5% of responses would like to see the
introduction of goal-line technology in the
Scottish Premiership, whilst 68% backed the idea
of the introduction of VAR.
80.7% think referees should wear microphones for
fans to hear decisions taken by officials during
televised matches.
Supporters believe refs are not enforcing rules
strongly enough against diving (22.8%), the same
was said about consistency of decisions from
referees (8.2%) and time-wasting (7%).
22.8% of supporters would be in favour of
abolishing or amending the offside rule, with
Continued on page 4 //
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RULES AND REGULATIONS
most fans happy (12.2%) with the rules as they are.
5.5% of supporters would like to see the rules
around handball reviewed and 5.1% saying similar
for celebrating with fans / taking shirt off ruling.

AFC AND THE MEDIA
The most popular daily newspaper amongst
respondents was The Press and Journal (32.7%),
The Sun (11.4%) and The Daily Record (8.6%).
54,4% advised they don’t read a daily newspaper.
The Evening Express (38.6%) was the most
popular evening newspaper and the Sunday Mail
was the most popular Sunday paper.
Of note there was a higher percentage of people
that don’t read newspapers overall, 60% for
evening newspapers and 77.4% for Sunday
newspapers.
BBC Radio Scotland was the most widely listened
to radio station with 81.8% tuning in. Of the
regional radio stations, Northsound was most
popular at 30.9%
87.7% of respondents visited the official
Aberdeen FC website to get their fix of Dons
news, followed by BBC Sport (80.7%) and Sky
Sports (42.3%).
Supporters club websites and forums faired pretty
well with a third of respondents referencing a
supporters club website and forum to catch up
with the latest news.
Over half of survey respondents have a
subscription to live football with Sky being the
favoured platform at 52.2% followed by BT TV
with 48.5%. Interestingly whilst Sky is the

90.1%
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ABERDEEN FC INVESTMENT
A broad spectrum of answers were noted, but
88.4% of fans would like to see the club invest in
bringing in quality players, with 75% opting to
develop young players and 72.4% looking to
keeping our existing players.
Only 20.8% fans suggested investment should go
towards improving the stadium experience and
11.8% at looking to reduce ticket prices.

ABERDNA AND SEASON TICKETS
Over half of respondents have purchased an
AberDNA membership (53.7%).
One of the most controversial elements of
AberDNA - the award of loyalty points, 55.7% of
respondents agreed that points should be
included as part of the scheme, albeit that is
roughly in line with the number of respondents
who declared they had an AberDNA membership.
59.2% of respondents consider the “added”
benefits included as part of AberDNA are value
for money.
There is a very wide range of suggestions on how
the AberDNA scheme could be improved and
these are detailed in the relevant section later in
this report.
52% of respondents have purchased an Aberdeen
FC season ticket for the current season with 81.1%
consider the season ticket, value for money.

of respondents consider that loyalty points should be awarded to
season ticket holders for each year they’ve been a season ticket
holder.

favoured platform 63.6% of respondents view BT
Sport vs 54.2% Sky Sports, with BT Sport also
coming out on top (50.7%) as a preferred
exclusive broadcaster (vs Sky at 9.2%) should the
SPFL consider this route for their new TV contract.
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19.7% of respondents would like SPFL football to
be shown on the new BBC Scotland channel due
to launch in February 2019 or an SPFL developed
channel (9.9%).

To balance the issue around loyalty points, 90.1%
of respondents think that loyalty points should be
awarded to supporters for each year they have
been an Aberdeen FC season ticket holder.
Continued on page 5 //

KINGSFORD STADIUM

AFC IN THE COMMUNITY

Whilst the legal arguments are still to come to a
conclusion early next year through the Judicial
Review, there is still a lot of opinions around about
the move to the new stadium at Kingsford.

An encouraging 92.3% of respondents believe
the club make a significant difference to the local
community, however understanding that

77.1% consider the location and a preference to
stay at Pittodrie as the main reason they consider
they don’t support the move, followed by
concerns about public transport and car parking
(63.3%) and no local amenities (60.2% - pubs/
food outlets) near the new stadium.
A further detailed survey about the new football
stadium and facilities at Kingsford will be
published early in 2019.

AFC SUPPORTERS CLUBS
28.7% of survey respondents are a member of an
Aberdeen FC Supporters Club. 41.7% have
registered to the Dons Supporters Together
website.
49.4% of respondents
would consider
organised transport to
matches as one of the
main reasons they’d

28.7%
sign up to an Aberdeen FC Supporters Club
followed by guaranteed access to match tickets
(45%). Being part of a group of supporters is also
considered important at 42.8%.
Of those who are a members of an Aberdeen FC
Supporters Club, 40.9% attend matches regularly

contribution has maybe not been understood,
with 47.1% not knowing which age group the club
make the greatest contribution.
The highest response for a particular age group
was 8-12 years old at 25.2%
13.3% advised they had relatives or children
involved in Aberdeen FC community initiatives,
with most taking part in coaching courses (56%)
and the club’s Over 65 / dementia friendly
programme.

THANK YOU
We would like to pass on our thanks to everyone
who took the time to complete the survey this
year. The survey will be shared with Aberdeen

77.1% consider the location of the new stadium as their main reason they don’t support
the move to Kingsford.
via buses run by a Supporters Club.
72.4% of respondents are aware that Aberdeen
FC recently have introduced a Supporters Liaison
Officer.
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Football Club to help influence future decisions to
do with the club in the areas surveyed.
This survey will be published online on Monday 5
November 2018. A follow-up survey will take
place in August 2019.
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SUPPORTER DEMOGRAPHICS
This section outlines the demographics of the AFC Big Supporters Survey 2018

WHO TOOK PART IN
THE SURVEY
The opening section of the
AFC Big Supporters Survey
sought to determine the
demographics of those who
participated. This took into
account the following:
•

Gender

•

Age

•

Family dynamic

•

Employment status

Based on the most popular
answers from each
demographic, the typical
participant who completed the
survey was:

AGE

EMPLOYMENT STATUS

The vast majority of fans
surveyed were aged 36 to 45.

The majority of fans are in fulltime employment (80.7%):

•

Age 36 to 45 - 35.7%

•

•

Age 46 to 55 - 25.9%

Full time employment 80.7%

•

Age 26 to 35 - 14.7%

•

•

Age 16 to 25 - 11.2%

Part-time employment 7.2%

•

Age 56 to 64 - 9.2%

•

Student - 3.5%

•

Aged 65+ - 2.2%

•

Not in employment - 2.9%

•

Under 16 - 1.1%

•

Self-employed- 2.2%

•

Retired - 2%

•

Carer - 0.7%

FAMILY DYNAMIC
In terms of marital status 71.3%
were married.
Married

•

Male

•

Aged 36-45

•

Married or with a partner

•

With children

•

In full-time employment

Not Married

Respondents are male

11.8%

GENDER

Respondents are female

87.5% of respondents were
male and 11.8% were female.

Male
Prefer not to say

87.5%

Female

61.4% of survey respondents
have children.
Children

No Children

35.7%
of survey respondents are aged in the 36
to 45 years old age group.

456
6

survey responses
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of survey respondents are aged in the 36

MATCHDAY
ATTENDANCE
This section will address the following key areas:
•

Number of matches attended

•

Period of support

•

Reasons for not attending matches

•

Matchday experience

By looking at these key areas it will be possible to
identify, amongst other things, attraction of club to
new fans, why fans are choosing not to attend matches and if the club can offset this by enhancing the
matchday experience.

NUMBER OF MATCHES
ATTENDED

0-5

6-10

11-15

16-20

21-25

26-30

31-37

38+

The responses to the number of
matches attended have been
grouped in the following way:
•

0-5 matches attended

•

6-10

•

11-15

•

16-20

•

21-25

•

26-30

•

31-37

•

38+

As the Scottish Premiership
League season is 38 games in
total, the assumption is that those
attending 38 or more games have effectively
attended all of the clubs’ matches for the season.
Of those surveyed, there is quite an even spread
of match attendance across the different
groupings with the highest attendance being
21-25 matches (22.4%). Just over half of those
surveyed attended 16-37 matches (51.1%) each
season.
7% of fans said they attended all the club games.
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PERIOD OF SUPPORT
When analysing the pattern of support across the
club it shows a huge amount of loyalty with 99.8%
indicating their support of two years and over.
Whilst this is encouraging, it also shows that
attracting new fans to the club is also essential
and the survey shows across all age groups little
or no new fans showing their support to the club
and something the club should direct their efforts
into, in attracting young fans to the club.
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MATCHDAY
ATTENDANCE
This section looks at the reasons for not attending matches

CHANGING LIFESTYLES
With the amount of other competing priorities for families nowadays it is by no surprise that family, work
and social commitments (41.2%) is the main reason for supporters not attending matches.

TRANSPORT A PROBLEM
In addition the cost and availability of transport (32.9%) was also raised an
issue - and is regularly raised, more recently by supporters in the original
timing of the League Cup Semi-Final match at Hampden at the end of
October 2018. It is also a significant issue raised for midweek matches.

KICK-OFF TIMES
22.1% of supporters have indicated kick-off times is a reason for not attending
matches, usually in tandem with the timing of live TV matches. There can be a direct
correlation to kick-off times and transport issues, for example the issue of fans
arriving at the League Cup Semi-Final for the original scheduled time meant that
the first train would have arrived into Glasgow fifteen minutes after the match would
have started. The same can be said about midweek matches at Pittodrie, where
there is limited or no public transport options for returning after the game for people
who live outwith the city.

OTHER ISSUES RAISED
Despite increased opportunity to watch football on TV, the majority of fans failed to cite this as a reason
why they did not attend matches. Not attending because a match was on TV polled only 1.3%, however
kick-off times, a direct consequence of live football on TV, attracted one of the highest responses at 22.1%.

32.9%

of respondents cited the cost and availability of transport as one of
the main reasons for not attending Aberdeen matches.

Of the 10.5% of fans who stated other reasons for why they didn’t attend more matches, the most popular
answers included live abroad/or too far away (3.3%), attend most games (2.4%) and watch games on TV
(1.3%).
A full breakdown of responses appear on the next page of this report.
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MATCHDAY ATTENDANCE
A breakdown of the overall responses for not attending matches

41.2

Family/Work commitments
Travel issues/cost

32.9
22.1

Kick-off times

18.6

Ticket cost

10.5

Ticket availability
Live abroad/too far away

3.3

Attend most games

2.4

Watch games on TV

1.3

Play football on matchdays

0.9

Don't like how the club is run

0.9

Not applicable

0.7

Holidays

0.4

Disability/Health

0.4

Friends/family support other clubs

0.2

Different Hobbies

0.2

Can't be bothered anymore

0.2

Quality of referreing

0.2

Weather

0.2

Watch rugby

0.2

Poor facilities at Pittodrie

0.2
0
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MATCHDAY
EXPERIENCE
AT
PITTODRIE
This section of the report covers the general matchday
experience at Pittodrie.

OVERALL FAIRLY POSITIVE - ATMOSPHERE NEEDS IMPROVING
The overall response on the matchday experience at Pittodrie was fairly positive with comfort and safety
(81.7%), cleanliness (88.3%) , view from your seat (92.7%), ease of access (84.1%) and condition of the
pitch (86.3%) scoring in general average to positive rating, however a significant number of respondents
rated the stadium atmosphere a poor to very poor rating (55.8%).
The questions didn’t ask further as to why people scored atmosphere the way they did, but of note it is on
the agenda for the forthcoming Fans Forum being run via the Aberdeen Supporters Liaison Officer (SLO) so we can only hope their is a positive change in this area.
For our survey next year, we will aim to delve into further detail in this section to better understand the
reasons respondents are scoring the way they are.

55.8% of respondents rated atmosphere as poor to very poor at Pittodrie.

10
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☹

MATCHDAY EXPERIENCE AT
PITTODRIE

92.7%
Inverness Reds | Supporters Survey | 2018

of respondents rated the view from their seat at Pittodrie at average
to positive rating, with 69.7% rating it positive or very positive.

MATCHDAY EXPERIENCE AT
PITTODRIE

12
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MATCHDAY
EXPERIENCE AWAY
STADIUMS
This section covers the same questions as we
asked in relation to the matchday experience at
Pittodrie to make a comparison between home
and away matches.
In general the away stadium experience faired in
most part average scoring, with atmosphere
being rated higher in the positive to very positive
scoring at 70.8% against 12.1% at Pittodrie.

Comfort and safety (88.2%), cleanliness (85.9%),
view from seat (77.5%), ease of access (87.2%)
and condition of pitch (93.6%).

HOME V AWAY COMPARISON
We’ve taken each of the categories and scored the average to positive ratings against each:
PITTODRIE

AWAY

Comfort and Safety

81.7%

88.2%

Stadium Cleanliness

88.3%

85.9%

View from seat

92.7%

77.5%

Stadium Atmosphere

44.1%

92.7%

Ease of Access

84.1%

87.2%

Condition of match pitch

86.3%

93.6%
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MATCHDAY EXPERIENCE AT
AWAY STADIUMS
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WHAT DO YOU DO WHEN YOU ATTEND A MATCH AT PITTODRIE?
We were interested to see what else you get up to when you visit Pittodrie on match days. Respondents
could select multiple responses.

69.3%
Purchase food/drink

45%
Visit the AFC Club shop

24.6%
Purchase the Red Final

59.4%
Visit a local pub

38.4%
Purchase the Red
Matchday programme

1.3%

Visit the Supporter
Engagement Team

5.9% of respondents also noted other items such as making a donation to collection buckets and
purchasing a half-time raffle ticket.
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SUPPORTERS
EXPECTATIONS
This section understands the expectations of
supporters in our major competitions that we are
able to qualify for including the Scottish
Premiership, Scottish League Cup, Scottish Cup
and the two European competitions, the UEFA
Champions and Europa Leagues.

DO YOU EXPECT ABERDEEN TO WIN
THE SCOTTISH PREMIERSHIP?
During the past 30 years Aberdeen have come
runners up in their respective League (Scottish
Football League, Scottish Premier League and
Scottish Premiership) position 9 times, last
winning the league title in 1984/85.

Do you expect
Aberdeen to win the
Scottish Premiership?
Yes

No

Do you expect
Aberdeen to be in
the top three in the
Scottish Premiership?
Yes

No

Unsurprisingly the expectation of supporters as to
whether we would win the league or not takes this
into account, with 81.1% saying they don’t expect
Aberdeen to win the league.
However given our form over those years, 91.7%
do expect us to be fighting in the top 3 of the
Scottish Premiership and 98.5% expect us to be
competing in the top six of the Scottish
Premiership.

DOMESTIC CUP COMPETITIONS
Expectations in our two domestic cup
competitions show more or less two-thirds of
respondents expecting to win the Scottish Cup
and Scottish League Cup at 70.6% and 66.4%
respectively.

Do you expect
Aberdeen to be in
the top six in the
Scottish Premiership?
Yes

No

Do you expect
Aberdeen to win
the Scottish Cup?
Yes

No

EUROPEAN COMPETITIONS
Our past few years in European competition in the
Europa League has had a lasting effect that 96.9%
of respondents expect Aberdeen to at least
qualify for the UEFA Europa League, 3.1% for the
UEFA Champions League.
A high percentage of respondents (59.9%) expect
us to get past the qualifying stages, with 5 people
seeing us in the Champions League finals!

16
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59.9%

Of respondents
expect us to get
past the qualifying
stages in the UEFA
Europa League

RULES AND
REGULATIONS
OF THE GAME
This section looks at the rules and regulations
of the game
GOAL-LINE TECHNOLOGY
82.5% of respondents think that goal-line
technology should be introduced into the Scottish
Premiership.

WHAT DECISIONS ARE NOT BEING
ENFORCED STRONGLY ENOUGH?
Since the start of the 2018/19 season there has
been quite a few controversial decisions taken by
referees in the Scottish game, but 22.8% of
respondents think that refs are not acting on
players diving, with 8.2% citing consistency of
refing decisions being an issue and 7% wanting to
see action on time-wasting.
The overall responses saw quite a range of
responses:
Decisions

%

Diving

22.8

Consistency of decisions

8.2

Time wasting

7.0

Decisions in favour of Old Firm

6.3

Violent conduct

4.1

Pulling shirts

2.8

All decisions

2.8

Cheating

2.5

Dissent

2.5

Kicking out

2.5

Off the ball incidents

2.5

Foul throws

1.9

Fouling in the box

1.9

6 second rule for goalkeepers

1.6

Handballs

1.6

Holding in the box

1.6

Bias

1.6

Offside rule

1.3

WE WANT TO HEAR THE DECISIONS

Players play-acting

1.3

80.7% of respondents think that referees should
wear microphones to allow fans to hear the
decisions taken by officials on televised matches,
similar to what happens in rugby.

Obstruction

0.9

Holding at corners

0.6

Penalties

0.6

Challenges

0.6

Abuse towards refs

0.3

VIDEO ASSISTANT REFEREE (VAR)
With the introduction of VAR at the World Cup in
Russia this year, 68% of respondents thought that
the technology should be introduced into the
Scottish Premiership.
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RULES AND REGULATIONS OF
THE GAME
WHAT RULES WOULD YOU WANT
ABOLISHED OR AMENDED?
Again, this question attracted quite a range of
responses, with 22.8% referencing changes to the
offside rule, 12.2% were happy with the rules as
they stand and 5.5% looking for changes to
handball.
Decision to be amended/abolished

18

%

Offside

22.8

None

12.2

Handball

5.5

Celebrating with fans/taking shirt off

5.1

Violent conduct

3.0

Fouling inside the box

2.5

Diving/cheating

2.5

Not sure / Don’t know

1.7

Policy on red cards

0.8

Last man

0.8

Appealing red cards

0.8

Booking carried over to next season

0.4

Yellow cards

0.4

4 subs should be allowed

0.4

Max number of foreign players

0.4

Missing semi-finals due to suspension

0.4

Fouling at set pieces

0.4

Correct amount of added time

0.4

Refs to scared to book players

0.4
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FOOTBALL AND THE MEDIA
This section outlines how respondents use the media to read, watch and listen to football about
Aberdeen FC and Scottish football.

DAILY NEWSPAPERS
Just over half of respondents don’t read a daily newspaper highlighting the general decline in print media
in the country. The top three most popular daily newspapers amongst the support is The Press and
Journal (32.7%), The Scottish Sun (11.4%) and the Daily Record (8.6%).
Newspaper

%

Newspaper

%

Don’t read daily newspapers

53.5

The National

1.5

The Press and Journal

32.7

Daily Mirror

1.3

The Scottish Sun

11.4

The Metro

1.3

Daily Record

8.6

Daily Express

0.9

The Scotsman

3.5

Twitter

0.9

The Times

3.3

The Courier

0.9

The Herlad

2.6

Internet

0.4

The Guardian

2.4

I

0.2

Daily Mail

2.0

Shetland Times

0.2

Daily Star

2.0

Daily Telegraph

0.0

EVENING NEWSPAPERS
Again, 60.1% of respondents don’t read an evening newspaper. The top three evening newspapers were:
Evening Express (38.6%), Evening Telegraph (0.7%) and online (0.7%).
Newspaper

%

Newspaper

%

Don’t read evening newspapers

60.1

Independent

0.2

Evening Express

38.6

Evening News

0.0

Evening Telegraph

0.7

Evening Times

0.0

Online / Twitter

0.7
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FOOTBALL AND THE MEDIA
This section outlines how respondents use the media to read, watch and listen to football about
Aberdeen FC and Scottish football.

SUNDAY NEWSPAPERS
77.4% of respondents said they didn’t read a Sunday newspaper. The top three Sunday newspapers
were: Sunday Mail (8.8%), The Sun on Sunday (6.1%) and Sunday Post (5.5%).
Newspaper

Newspaper

%

Don’t read Sunday newspapers

77.4

Mail on Sunday

1.8

Sunday Mail

8.8

Sunday Express

0.9

The Sun on Sunday

6.1

Online

0.7

Sunday Post

5.5

Observer

0.4

Sunday Times

3.5

People

0.2

Scotland on Sunday

2.6

Daily Star on Sunday

0.0

Sunday Herald

2.4

32.7%
20

%
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Of respondents read The Press and Journal as their daily newspaper.

FOOTBALL AND THE MEDIA
This section outlines how respondents use radio and websites to get the latest Aberdeen FC and
Scottish football news.

WHAT RADIO STATION DO YOU
LISTEN TOO?

WHICH WEBSITES DO YOU USE FOR
FOOTBALL NEWS?

By far the most popular radio station listened to
by respondents was BBC Radio Scotland (81.8%),
with local radio stations Northbound (30.9%) and
Original 106 (23.2%) taking second and third spot
respectively.

The Official Aberdeen FC website comes out in
top spot as the place to go for online news about
Aberdeen FC (87.2%), followed by BBC Sport
(80.7%) and Social Media (74.6%).

Respondents choose a wide choice of radio
stations to get the latest football news
Radio Station

Aberdeen FC Supporters club websites and
forums fared well and were viewed by a third of
respondents, 33.8% and 31.4% respectively.

%

Website

%

BBC Radio Scotland

81.8

Official Aberdeen FC website

87.7

Northsound

30.9

BBC Sport

80.7

Original 106

23.2

Social Media (Twitter/Facebook)

74.6

TalkSPORT

21.5

Sky Sports

42.8

BBC Radio 5 Live

16.4

AFC Supporters Club website

33.8

Don’t listen to radio

5.7

Aberdeen FC Forum

31.4

Moray Firth Radio

4.8

SPFL website

14.7

Radio Clyde

3.7

Scottish FA website

8.8

Radio Forth

1.5

None

0.2

Waves Radio

1.3

Talk Radio

0.9

NECR

0.9

Shmu FM

0.7

Central FM

0.7

Radio Borders

0.2

West Sound

0.2

Radio X

0.2

Mearns FM

0.0
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BT SPORT PREFERRED AS SPFL
EXCLUSIVE BROADCASTER

FOOTBALL
AND THE
MEDIA

The current SPFL TV deal which is split between
Sky Sports and BT Sport is due for renewal shortly,
and when asked if there was an exclusive
broadcaster for SPFL coverage 50.7% would
prefer BT Sport as exclusive SPFL broadcaster vs
only 9.2% for Sky Sports.

This section looks at how respondents
consume football on TV

FOOTBALL ON TV
A large majority of respondents pay a
subscription to watch live football on TV (73.5%),
Yes

No

Do you pay a
subscription to
watch live
football?

ranging from the traditional satellite and IPTV
providers such as Sky (52.2%) and BT (48.5%) and
cable company Virgin Media (3.7%) and
streaming services such as NOW TV (4.4%).
Interestingly whilst subscriptions for Sky are
higher, it is BT Sport (63.6%) that came top of
which subscription channels you subscribe to
against Sky Sports (54.2%). New entrant Eleven
Sports made an appearance in responses (0.4%)
and the club’s own TV channel, RedTV was
popular amongst 24.6% of respondents.

WE’RE ONLY HERE TO SEE THE DONS
39.5% watch SPFL football to see the Dons, 37.7%
take in as much SPFL as possible and 20.6% watch
random games as part of their TV subscription.
2.2% said they don’t watch SPFL football.
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19.7% would also like to see SPFL coverage on
the new BBC Scotland TV channel which is due to
launch in February 2019.
9.9% would like to see a SPFL developed
subscription channel and 8.3% preferring one of
the big streaming services such as Netflix or
Amazon Prime to watch their football.
Preferred Exclusive SPFL
Broadcaster

%

BT Sport

50.7

New BBC Scotland TV channel

19.7

SPFL developed channel

9.9

Sky Sports

9.2

Amazon/Netflix/Apple TV

8.3

Free terrestrial TV

0.4

Each team has their own channel

0.4

Eleven Sports

0.2

Not bothered

0.2

One that gives the best deal

0.2

93.2% don’t think the current TV deal is good
value for Scottish football, with both Sky and BT
paying about £20m per season up until 2020 for
their rights to show SPFL games.

FOOTBALL AND THE MEDIA
The data dump from the media section.

WHICH SUBSCRIPTION SERVICE DO YOU USE TO WATCH LIVE FOOTBALL?
Service

%

Service

%

Sky

52.2

Illegal IPTV / streams

0.7

BT TV

48.5

EE TV

0.4

None

20.2

Eleven Sports

0.4

NOW TV

4.4

IPTV

0.2

Virgin Media

3.7

Danish Channel 6

0.2

RedTV

1.3

Premier AD

0.2

TV Player

0.9

Slick TV

0.2

WHICH SUBSCRIPTION CHANNELS DO YOU SUBSCRIBE TO?
Subscription Channel

%

Subscription Channel

%

BT Sport

63.6

Eurosport

11.0

Sky Sports

54.2

Premier Sport

3.7

RedTV

24.6

Eleven Sports

0.4

None

18.0

24.6%
Of respondents subscribe to
Aberdeen FC’s own online
channel, RedTV

Inverness Reds | Supporters Survey | 2018

23

INVESTMENT IN ABERDEEN FC
This section outlines how the club should spend any investment. Respondents were asked to
select three options.

INVESTMENT IN THE SQUAD A PRIORITY
Respondents to the survey think the top priority for any investment in the club should be spent on the
playing squad. The top three priorities selected were:

1

88.4%

Any additional investment should be used to
bring in quality players

2

75.0%

Any additional investment should be used to
develop our young players

3

72.4%

Any additional investment should be used to
keep our best players

Other responses were to improve the stadium experience (20.8%), to reduce ticket prices (11.8%) and
maximum spend on one player, introduce safe standing and look at staying at Pittodrie (all scoring 0.2%)

ABERDNA AND SQUAD INVESTMENT
The majority of respondents agreed that any
money raised through the new AberDNA
membership scheme should be invested in the
football operation, with 77.2% of respondents
responding positively vs 22.8% against.
Yes

Do you agree
that the money
raised through
AberDNA is
invested into the
football
operation?
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No

ABERDNA & SEASON TICKETS
This section of the report takes an initial look at the new AberDNA membership scheme and our
season ticket offering.

ABERDNA MEMBERSHIP
SCHEME

•

I won’t be renewing / it’s
rubbish

We had by the biggest
individual responses to the new
AberDNA membership scheme
when respondents were asked
the question for general
feedback and how the scheme
could be improved.

•

Don’t add badges to free
shirt

As a result we’ve grouped the
responses into general themes:

Not all respondents
commented in this section.
191 of a possible 456 did
(41.9%).

•

No benefits required

•

Loyalty points

•

Youth development

•

Better communication /
evidence on what the
money has been spent on

•

Not value for money

•

Has split the fan base

•

Money not being invested
in team

•

Too early to give a view

•

Still waiting for AberDNA
pack

•

Additional benefits

•

Cannot see the benefit of
subscribing

•

Loyalty scheme is not the
right title

•

Should be for members
abroad only

•

Money being used towards
the new stadium

•

Additional private
investment
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•

Too expensive

•

Fan ownership model

•

AberDNA representative
on the Board

Of the total respondents (456)
to the survey 53.7% said they
had an AberDNA membership
and 46.3% declaring they
didn’t.
Have you purchased an
AberDNA membership?
Yes

No

Where there has been multiple
responses these have been
tallied against the different
themes. % of responses
against these themes are
provided in the table opposite.

Response

%

Loyalty Points

25.7

Better communication /
evidence on what the
money has been spent
on

13.1

Has split the fan base

10.5

Additional benefits

10.5

I think its good

8.9

No benefits required

7.9

I won’t be renewing / it's
rubbish

7.3

Not value for money

6.3

Money not being
invested in the team

6.3

Too early to give a view

4.2

Too expensive

3.7

Loyalty scheme not the
right title

3.1

Still waiting for
AberDNA pack

2.6

Fan ownership model

2.6

AberDNA rep on Board

1.6

Money being used
towards new stadium

1.0

Should only be used for
members abroad

1.0

Additional private
investment

0.6

Don’t add badges to the
free shirt

0.6
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ABERDNA & SEASON TICKETS
Looking into the top three areas that generated feedback on the AberDNA membership scheme

LOYALTY POINTS

The main themes in this area were:

As you can see the biggest talking point was
around loyalty points (25.7%). The majority of
written responses suggested that the award of
loyalty points for being part of the AberDNA
scheme should be scrapped or the number of
points awarded significantly reduced. However
when pressed specifically on loyalty points being
included as part of the AberDNA membership
scheme, 55.7% agreed loyalty points should be
included.

•

The launch of the scheme was rushed and
poorly implemented;

•

There was not enough evidence being
provided as to where the actual money from
the memberships were being invested;

•

Not enough regular communications with
AberDNA members;

•

Some people felt for their investment, it wasn’t
personalised enough, and a broad-brush to
communications left them feeling removed
and not part of the overall scheme they’ve
bought into;

There were some innovative suggestions too awarding the points on a monthly basis rather
than front-loading them at the start of the
membership season therefore levelling the
playing field a bit with those who have not bought
into the scheme.
There were hints also to Season Ticket holders
which is addressed later in this section, with
respondents suggesting that Season Ticket
holders should be awarded additional loyalty
points based on the number of years they have
held a Season Ticket - therefore also recognising
their “loyalty” to the club.

BETTER COMMUNICATION / WHERE
HAS THE MONEY BEEN SPENT?
Another running theme amongst respondents
was about communication from the club and
providing some evidence behind where the
money has been invested (13.1%).
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Suggestions were given in providing a regular
monthly update on the investment spend and
financial statement of investment from the funds
raised.

SPLIT FAN BASE
Some respondents felt the scheme had actually
split the fan base (10.5%) because of loyalty
being “bought”. It was felt that someone who
cannot invest is no less loyal, with loyalty being
described as “attending games not what you have
in the bank.”
Supporters have suggested the club need to
make some tweaks to the loyalty points system for
next year, to provide an even balance between
those who can and cannot afford to invest into the
membership scheme.

…THEN AGAIN!

ABERDNA &
SEASON
TICKETS

7.3% have said they won’t be renewing or think
the scheme should be scrapped. Of those who
commented as such, this was mostly as a result of
the loyalty points system.

FAN OWNERSHIP

ADDITIONAL BENEFITS
10.5% of respondents felt that there should be
additional benefits for being in the AberDNA
scheme including:
•

Free access to RedTV;

•

Additional video content on RedTV;

•

Refreshment vouchers (pie/drinks)

•

Reduced cost programme subscriptions;

•

A weekly prize draw;

•

Inclusion of cup tickets as part of the
membership;

INVESTMENT IN THE SQUAD

6.3% of respondents also suggested that there
should be more frequent one-off benefits or DNA
experiences to make it value for money.
Yes

No

Do you consider
the “added”
benefits included
as part of the
AberDNA
membership are
value for money?

IT’S NOT ALL BAD…
8.9% of respondents do feel the scheme is a good
way to provide additional support to the club with
4.2% suggesting it is too early to give a view.
7.9% said that they didn’t need any of the added
benefits and would be happy to just make a
monthly contribution of their own.
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Interestingly, there were some suggestions that
AberDNA should have included or could evolve
to have some sort of fan ownership (2.6%), similar
to the likes of the Foundation of Hearts scheme or
for there to be an AberDNA representative
elected to the AFC Board (1.6%).

6.3% believe funds generated to date have not
been invested well in the squad and were looking
for a better summer transfer window. Some
suggesting a big name signing would have shown
visually the benefit of their investment.
Some respondents (1.6%) suggested that the
money was being used for the new stadium and
highlights how important about communication in
this area is.
Given the pitch from the club about investment
into the playing squad, it is clear from responses
that the club need to be more open and
transparent about the use of funds generated
from the scheme and its use in the playing squad.
Supporters also feel that AberDNA money should
be supplemental and not a substitute for transfer
fees.

ADDITIONAL PRIVATE INVESTMENT
An interesting concept in the many responses
received was match funding the supporters
investment with the same amount of private
investment, similarly directing the funds towards
the playing squad. That would boost the chances
of improving the overall playing squad and give
supporters the knowledge that the Club are
willing to back the supporters investment.

Season Tickets continues on page 28 //
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ABERDNA & SEASON TICKETS
This part of the report looks into our season ticket offering.

SEASON TICKETS
Just over half of respondents (52%) have a season ticket for the current 2018/19 season. 81.1% thought
that the Aberdeen FC season ticket was value for money.
Yes

No

Do you have an
Aberdeen FC
season ticket for
the current
2018/19 season?

Yes

No

Yes

No

Do you consider
the Aberdeen FC
season ticket to
be value for
money?

SEASON TICKETS AND LOYALTY POINTS
As mentioned earlier in this report, there was a large
percentage (90.1%) who consider that loyalty points
should be awarded to season ticket holders for each
year they have been a season ticket holder.
This would help address the “loyalty” imbalance for
season ticket holders including loyalty of those longterm season ticket holders who cannot make the
additional investment into AberDNA.

Do you think
season ticket
holders should
be awarded
“loyalty points”
for each year
they’ve been a
season ticket
holder?

SUGGESTIONS FOR IMPROVEMENTS TO THE SEASON TICKET OFFER
116 respondents of a possible 456 (25.4%) provided suggestions on how to improve the season ticket
offer .
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16 . 4%

Would like higher loyalty points / loyalty discount for their season
ticket purchase

16 . 4%

Would like more added benefit to their season ticket package

12 . 9%

Would like cup games included as part of the season ticket
package / or reduced cup ticket cost for domestic and Euro games
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ABERDNA & SEASON TICKETS
Breakdown of the comments received about the season ticket offer.
Response

Response

%

%

Higher loyalty points or loyalty
discount

16.4

Interest free purchase / monthly
payment plan over the year

2.6

More added benefits

16.4

Better catering / pre-load season
card to pay at kiosks

2.6

Cup/Euro games included / reduced
priced cup tickets

12.9

U12s for free

2.6

Different ticket packages / 5/10 game
and family packages

12.1

Feel season ticket holders have been
forgotten about

2.6

No change required / good value

9.5

Student tickets

1.7

Season Ticket cost too high

8.6

Change seats online / sell sections
not seats

1.7

Discount longer your are a season
ticket holder / incentives

6.0

Re-sell seats when can’t attend a
match

0.9

Discount on hospitality

2.6

Discount for being a supporters club
members

0.9

PERFORMANCE BASED DISCOUNT!
An interesting response about incentive for being
a season ticket holder, is that the level of discount
offered is based on the team finishing in top 6, if
we don’t finish in the top 6 we get £20 off, don’t
reach a cup final, £5 off for each final missed. If
we win the league add £10 to the price and win
the cup £5 for cup games. The suggestion being
that the performance of the team is tied more
closely with an incentive for the fans.

ADDED BENEFITS FOR SEASON
TICKET HOLDERS
There was a number of suggestions for added
benefits for season ticket holders including pie
vouchers, discounts on catering, cheaper away
tickets, a brick from Pittodrie when it is
demolished, priority seating for the new stadium,
first choice on Cup and European games or being
able to purchase two tickets for these games.
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CUP GAMES INCLUDED IN PACKAGE
OR AT REDUCED COST
Quite a lot of people (12.9%) thought that Cup
games should be included as part of the cost of
the season ticket, or as a minimum an additional
optional package that included Cup games at
reduced cost when purchasing a season ticket.

DIFFERENT PACKAGE OFFERING
Feedback suggested that people would like a
wider range of packages on offer (12.1%), from 5
or 10 game tickets, family packages and an
offshore option, for oil workers.

16.4%
Of respondents would like
more added benefits to be
included as part of the
season ticket
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KINGSFORD
STADIUM
Some quick feedback about our proposed new
stadium at Kingsford.

MAJORITY OF SUPPORTERS SUPPORT
THE MOVE TO KINGSFORD
71.9% of respondents supported the proposed
move to our new stadium at Kingsford.
Yes

No

Do you support
the move from
Pittodrie to
Kingsford?
Reason not supported
Location

83.1

Public Transport/Parking concerns

63.3

We delved into slightly more detail of those
people who responded that they didn’t support
the move to determine why. Respondents were
able to select multiple answers.

No local amenities pub/eating places

60.2

Loss of history

44.6

Cost of proposals

28.3

83.1% didn’t support the move because of the
location, 63.3% were concerned about the public
transport and parking options and 60.2% were
concerned that there were no local pubs or places
to eat near the new stadium.

Size/design of new stadium

9.0

Lack of investment in squad

0.6

Not applicable

0.6

WHY DON’T YOU SUPPORT THE
MOVE?

MORE DETAILED SURVEY
We are planning to release a more detailed survey
about the new Kingsford Stadium and training
complex early in 2019 to gather thoughts from
supporters about the proposals and what
expectations they have of the new stadium and
facilities.
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83.1%
Of respondents don’t
support the move to
Kingsford because of the
location

AFC IN THE COMMUNITY
This section looks at the club’s community engagement

AFC MAKES A SIGNIFICANT DIFFERENCE TO THE LOCAL COMMUNITY
The overwhelming amount of respondents (92.3%) feel that Aberdeen FC make significant difference to
the local community and they feel that the greatest contribution is made to the 8 to 12 years age group
although there was also a large (47.1%) who didn’t know what age group they thought the club had made
the greatest contribution too.
86.7% didn’t have any relatives or children involved in and Aberdeen FC Community initiatives, with
13.3% registering that they did.
Of the 13.3% registering that they did have relatives or children in AFC Community initiatives, 56% were
part of coaching course(s), 32% taking part in Over 65/Adult/Dementia initiatives and 30.7% as part of a
school visit.
WHAT COMMUNITY INITIATIVES HAVE YOUR OR ANY RELATIVES/CHILDREN BEEN
INVOLVED IN?

%

Coaching courses

56.0

Over 65/Adult/Dementia initiatives

32.0

School visits

30.7

Club study support centres

8.0

Would be involved if lived closer

2.7

None/not applicable

2.7

Girls football

1.3

Community scout

1.3
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NOTES TO READER
All sample surveys are open to some extent of bias. Self completion surveys are exposed to self-selection
where respondents that are not disposed to take part may be underestimated. Subsequently, certain
sections of the fanbase may be undervalued or under represented.
With the survey solely available on the internet, this may have made it more accessible to some segments
of our support than others.
Findings are noted as percentages where possible. Where percentages fail to total 100%, this is due to
the available of answers such as ‘don’t know’, ‘other’ or the option to choose multiple answers.
Please refer to the sample size on page 2 in relation to various figures within the report.
If you have any queries about the information contained within this report please email
contact@invernessreds.co.uk

Survey published and report produced by the
Inverness Reds Aberdeen FC Supporters Club
// November 2018
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